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Introduction: What Is Web Marketing?

Web marketing involves matching the needs and wants of consumers with the
people, products, or services which fulfill those needs, through the internet.

The 4 P’s of Marketing
(Graph inspired by http://mww.netmba.com/marketing/mix)

The 4 P's of Marketing
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The four P's of Marketing are: Product, Price, Place (Distribution), and Promotion.

Product refers to the services or goods (both electronic or physical) that you will
provide to your customers. You can sell pizza, books, or even electronic files.

Product can also refer to the words you write online, particularly if your target market
is in need of information or reviews which will help them decide whether or not to
purchase a product.

Price refers to the selling price of your goods or services:
Free
Inexpensive
Expensive
Expensive, but with a one-time special promo price
Low at first, then steadily increasing

Place (Distribution) refers to how you will get your product or service to your
customers.
Use traditional channels (i.e., physical store for physical goods)
Electronic download
Delivery via e-mail
Shipped CDs
Printed reports sent via courier

Promotion refers to how you will communicate with your target market to motivate
them to buy or use your product or service.

These 4 P’s have to work together, and when they do (the dark intersection in the
middle of the graph), that's when your marketing efforts match your target market.

In this special report, we will focus on the fourth P, Promotion.
Where Are The People?
Promotion in Web marketing involves finding out where your target market goes

online, and establishing your presence there, whether in the form of text, audio or
even video.
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People online hang out in search engines, web sites, blogs (which they read or post
comments in), online discussion forums, email inboxes, in their own mp3 world, or
even in online video libraries.

Similar to traditional advertisers placing billboards or ads near major roads, in
newspapers, radio or TV programs, web marketers should display their message
where the online crowd is bound to see them.
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People go to search engines, type in a phrase they want more information on, and
hopefully click on to your web site or blog. This means your site should be search
engine-friendly so that it gets found.

Once it is found, the content should be useful, informative, or entertaining enough for
people to find their visit worthwhile.

You can choose to place your words in a free web site such as Blogger.com or
Wordpress.com, but if you are serious in your web marketing efforts, it is better to
host your own web site (with your own dot-com name). Afterall, what's to keep those
free hosts from suddenly deleting your web pages, right?
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